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Executive summary/abstract: 

 
Deliverable 13.1 reports on the implementation, outcomes and key lessons learned of 

Task 13.1, which focused on the development and implementation of a shared careers 

and employability service for the EU-CONEXUS alliance through the JobTeaser 

platform. Building on work initiated during the pilot phase, the project sought to 

increase student engagement with the platform, expand access to jobs, internships 

and career development resources, and support employer engagement across the 

alliance.  

Throughout the project period, partner universities promoted JobTeaser using a range 

of approaches including student communications, social media campaigns, careers 

fairs, information events, classroom presentations and employer engagement 

initiatives. Student registrations increased from a baseline of approximately 300 

students to 2,290 students by project completion. While the original quantitative target 

of 3,426 registrations was not fully achieved, substantial growth was recorded over the 

lifetime of the project.  

This report summarises implementation activities, registration outcomes, stakeholder 

feedback, lessons learned and the measures undertaken to strengthen promotion and 

student engagement throughout the project period. 

Description: 
 

Background: Deliverable 13.1 and Task 13.1 aimed to further develop and implement 

a shared careers and employability service for the EU-CONEXUS alliance through the 

JobTeaser platform. Building on the foundations established during the pilot phase, the 

platform was intended to provide students with access to jobs, internships, employer 

information, careers events and employability resources from across the alliance and 

beyond. 

A key objective was to increase student registrations from approximately 300 students 

at project commencement to 5% of the total EU-CONEXUS student population (3,426 

students). Alongside increasing registrations, the project sought to encourage 

meaningful engagement with the platform by promoting international career 

opportunities, strengthening employer participation, increasing awareness of EU-

CONEXUS activities and supporting students' career readiness. 

Throughout the project period, the Career Network coordinated alliance-wide 

communications, promotional campaigns, online career events and the ongoing 

monitoring of platform engagement. Each partner university was responsible for 

promoting JobTeaser locally and contributing relevant jobs, internships, employer 

information and career-related supports.  
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Implementation: During the project period, implementation of Deliverable 13.1 and 

Task 13.1 extended beyond the activities initiated during the pilot phase through a 

continued programme of platform development, student engagement, employer 

engagement and promotional activities across the partner universities. 

JobTeaser was used as the central careers platform for promoting graduate jobs, 

internships, careers events, employer information and career development resources 

to students across the EU-CONEXUS alliance. In addition to maintaining and updating 

opportunities throughout the project, the platform was further developed by integrating 

recordings from Career Network job-readiness training events, employability resources 

and promotional materials designed to encourage student engagement. 

To support consistent promotion across the alliance, the Career Network worked with 

the EU-CONEXUS Joint Communications Unit to develop a range of shared 

promotional resources and communication campaigns. These were adapted and 

implemented by partner universities using communication channels appropriate to their 

own institutional contexts, student populations and existing careers provision. 

To increase awareness of JobTeaser, partner universities participated in a range of 

complementary promotional activities including information sessions about EU-

CONEXUS opportunities and JobTeaser benefits, careers fairs, classroom 

presentations, direct email campaigns, social media campaigns and efforts to engage 

with employers. Summary information about EU-CONEXUS opportunities and 

JobTeaser was also made available on university websites. Promotional approaches 

were adapted to reflect local institutional contexts and existing careers provision. 

Throughout the project period, JobTeaser was integrated into the Career Network's 

programme of online employability activities by promoting upcoming job-readiness 

events on the platform and providing registered students with exclusive access to event 

recordings and supporting career development resources following each live session. 

In response to recommendations arising from the mid-term review, additional 

monitoring and evaluation activities were undertaken to better understand factors 

influencing student uptake of the platform. These included a SWOT (Strengths, 

Weaknesses, Opportunities, Threats) analysis of JobTeaser with Career Network 

colleagues, consultation with students and employers, and a review of communication 

approaches. Findings from these activities informed subsequent promotional 

campaigns and contributed to a more targeted approach to engagement during the 

latter stages of the project. 

Methodology: Registration figures reported within this deliverable were extracted from 

the JobTeaser Talents module, which provides the most complete historical record of 

student registrations across the lifetime of the project. This approach differs from 
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previous WP13 / Career Network progress reports, where registration figures were 

obtained from the Users and Statistics modules within JobTeaser. 

During the project period, JobTeaser removed the Users module and confirmed that 

historical data from this module was no longer available. In addition, the Statistics 

module was updated to retain only the previous two years of registration data, making 

it unsuitable for reporting registrations across the full duration of the project. Following 

consultation with the JobTeaser support team (see Appendix A) and approval from EU-

CONEXUS project management, the Talents module was adopted as the primary 

source for the final KPI figure, as it represents the most complete historical dataset 

currently available. 

JobTeaser confirmed that while the Talents module may temporarily contain a small 

number of newly created accounts awaiting email verification, incomplete registrations 

are automatically removed after seven days and are therefore not expected to 

materially affect the final reported figures. 

Where appropriate, data from the Statistics module has been used to complement the 

analysis by illustrating recent registration trends. Supporting evidence, including 

screenshots, data exports and correspondence regarding the reporting methodology, 

has been retained to ensure transparency and traceability. 

Results 

Student registrations: Student registration data demonstrate sustained growth in the 

use of the JobTeaser platform throughout the lifetime of EU-CONEXUS. Registration 

figures increased from an initial baseline of approximately 300 students at project 

commencement to 2,290 students at project completion, representing a substantial 

increase in student engagement with the platform. 

Registration growth was monitored throughout the project using data available from 

the JobTeaser platform. Progress was reviewed regularly by the Career Network to 

monitor uptake and to help inform communication and promotional activities across the 

partner universities. 
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Table 1: Cumulative student registrations on JobTeaser by reporting period   

Period  Dates  
No. student 

registrations  

M0–M06  November 2023 – April 2024  460  

M6–M12  May 2024 – October 2024  657  

M12–M18  November 2024 – April 2025  604  

M18–M24  May 2025 – October 2025  756  

M24–M30  November 2025 – April 2026  1096  

M30–M36  May 2026 – October 2026  1284  

M36–M41  November 2026 – March 2027  1734  

M41–M43  April 2027 – June 2027  1851  

M43–M48  July 2027 – October 2027  2290  

Total registrations to date =  2,290 which is 67% of 3,426 target.  

Figure 1: Graphical representation of number of students enrolled on 

JobTeaser during reporting period  

 

Overall, the project achieved significant growth in student registrations relative to the 

baseline established at the beginning of the project. While registration growth varied 

throughout the reporting period, the overall trend demonstrates continued uptake of 

the platform across the alliance. 

Promotional activities supporting JobTeaser uptake: Student registration was 

supported through a broad range of promotional activities undertaken by partner 

universities throughout the project period. While promotional approaches varied 
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according to local institutional contexts, activities generally included direct 

communication with students, careers and information events, classroom 

presentations, summary information on university websites, social media campaigns, 

employer engagement and promotion during EU-CONEXUS-led events. 

To support local implementation, the Career Network developed and shared 

promotional resources that partners could adapt for use within their own institutions. 

These included promotional graphics, seasonal communication campaigns, digital 

assets, suggested wording for social media and email communications, and guidance 

on promoting the platform to students and employers. 

Promotion was also integrated into alliance-wide Career Network activities. JobTeaser 

was used to advertise online careers events, provide access to recordings of Career 

Network job-readiness events and career development resources, and encourage 

continued engagement with employability activities following each event. 

An overview of the alliance-wide promotional resources, shared implementation 

activities and continuous improvement measures coordinated by the Career Network 

is provided in Appendix B. A detailed summary of promotional activities undertaken by 

each partner university, together with supporting evidence, is provided in Appendix C. 

Monitoring and continuous improvement: Throughout implementation of Deliverable 

13.1 and Task 13.1, registration data and stakeholder feedback were used to monitor 

progress and inform continuous improvement of the platform's promotion and 

implementation. 

In response to recommendations arising from the project's mid-term review, a SWOT 

analysis of JobTeaser was undertaken to better understand challenges to engagement 

and factors influencing student uptake and platform engagement. Feedback was also 

sought from students and employers regarding their experiences of using the platform 

and the perceived value of the opportunities and resources available (see 

supplementary documentation – results from the JobTeaser survey). 

While participation in the stakeholder surveys was relatively modest and findings 

should therefore be interpreted with appropriate caution, the consultation provided 

useful insight into student awareness of the platform, communication preferences and 

perceived barriers to engagement. These findings informed subsequent promotional 

activities and supported a more targeted approach to communication during the 

remainder of the project. 

Examples of actions implemented following this review included the refinement of 

communication strategies, increased use of targeted promotional campaigns, 

continued integration of JobTeaser into careers and information events, and sought to 
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enhance employer outreach to increase the range of opportunities available through 

the platform. 

Discussion/content: 
Deliverable 13.1 and Task 13.1 built upon the pilot phase by progressing from the initial 

establishment of the EU-CONEXUS Career Network on the JobTeaser platform to a 

coordinated alliance-wide implementation. Shared promotional resources, 

communication campaigns and guidance materials were developed centrally to 

support partner universities, while local implementation was adapted to each 

institution's communication channels and student population. The work also expanded 

the use of JobTeaser beyond jobs and internships by integrating it into Career Network 

activities and providing registered students with exclusive access to recordings from 

job-readiness training events and career development resources. 

Student registrations increased steadily throughout the project period; however, the 

original target of 3,426 registrations was not fully achieved. Several factors influenced 

the rate of growth, including competition from existing university careers platforms and 

well-established commercial platforms, limited student interest in international 

employment opportunities, language barriers in some partner universities, and the 

challenge of encouraging students to engage with an additional careers platform. 

Technical issues, including email verification, confusion between the main JobTeaser 

platform and the dedicated EU-CONEXUS platform, and changes to JobTeaser's 

reporting modules, also affected implementation and reporting. 

In response to these challenges, the Career Network continuously refined its 

implementation approach throughout the project. A SWOT analysis and stakeholder 

feedback surveys were undertaken to better understand barriers to engagement, while 

communication strategies were adapted through seasonal campaigns, shared 

promotional resources, campus events, classroom presentations, employer 

engagement and collaboration with students. Although student and employer survey 

response rates were modest, the findings informed ongoing improvements to platform 

promotion and implementation. 

Overall, Deliverable 13.1 and Task 13.1 successfully supported the implementation 

and further development of a shared careers platform across the EU-CONEXUS 

alliance and generated valuable experience regarding the implementation of a 

common careers service within a European University Alliance. While promotional 

approaches varied across partner universities according to local contexts, the evidence 

presented in Appendices B and C demonstrates sustained implementation efforts 

throughout the project and provides a strong foundation for future employability 

initiatives across the alliance. 
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Conclusion: 
The EU-CONEXUS JobTeaser platform was promoted as a shared resource through 

which students could access jobs, internships and career development materials. 

Although the registration target was not fully achieved, student uptake increased 

substantially from the project baseline and the Career Network generated valuable 

learning about implementing a common careers platform across diverse institutional 

contexts. These lessons can inform future careers and employability initiatives across 

the EU-CONEXUS alliance. The implementation approaches, promotional resources 

and lessons learned documented within this deliverable provide a practical foundation 

for future alliance-wide careers and employability initiatives. 

Appendices: 
 
Appendix A: Email correspondence with JobTeaser support team recommending use 

of JobTeaser Talents module for reporting.  

--------------- Original Message --------------- 
From: Rebecca Power 
Sent: 05/06/2026 16:30 
To: support.careercenter@jobteaser.com 
Subject: Query re Historical Registration Statistics for EU-CONEXUS 
  

Good afternoon,  

I was wondering if it is possible to access historical registration data for our EU-CONEXUS JobTeaser 
platform please, going back to when we first started using JobTeaser. 

I am trying to create a graph showing how registration numbers have changed over the lifetime of 
the EU-CONEXUS project, from the initial launch of the platform through to the project end date 
(which will be the end of October of this year).  

Can registration figures be exported for a longer historical period, ideally back to the beginning of our 
use of JobTeaser? I believe the platform was first implemented around Q1 2023, although I am not 
certain of the exact date. 

If this data is available, could you advise on how it can be accessed or exported? 

Many thanks for your help. 

Kind regards, Rebecca  

From: JobTeaser Support <support.careercenter@jobteaser.com> 
Date: Monday, 8 June 2026 at 09:22 

mailto:support.careercenter@jobteaser.com
mailto:support.careercenter@jobteaser.com
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To: Rebecca Power   
Subject: RE: Query re Historical Registration Statistics for EU-CONEXUS 
  

Dear Rebecza, 
 
Thank you for having contacted us. My name is Raoufa, I am part of the JobTeaser Customer 
experience team and I am happy to be able to help you today. 
 
If by "registration data" you mean information related to student registrations on JobTeaser, 
there are two ways to access this data. 
 
The first option is through the Statistics module. You can navigate to Activate Your 
Audience → Monitor Account Creations. Please note that this section only provides data for 
the past two years. 
 
Alternatively, you can access the data through the Talents module by exporting the list of all 
your users. 

 
 
Once the export has been generated, you will receive an email containing a link to download 
the file. In the exported document, you can find the registration date for each account 
in column L. Using this information, you should be able to create the graph or analysis you 
need. 
 
To help you further, I have attached the export file from your Talents module to this email. 
 
Please let me know if you have any questions or if there is anything else I can assist you with. 
 
Kind regards, 

Raoufa GATOUX 
 

 
--------------- Original Message --------------- 
From: Rebecca Power  
Sent: 08/06/2026 11:47 
To: support.careercenter@jobteaser.com 

mailto:support.careercenter@jobteaser.com
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Subject: Re: Query re Historical Registration Statistics for EU-CONEXUS 
 
 

Good morning Raoufa,  
Thank you for your reply. The challenge with using the Talents module is that it contains 
both partially and fully registered students (at least this is my understanding). For my 
reporting, I can only include students that have fully registered.  
  
May I ask, why does the Statistics module only go back to 2 years previous when the Talents 
module can record numbers from the very beginning? 
  
In the Talents module, is there a way to determine which accounts are fully registered and 
which are partially registered? A filter that could be applied for example.  
  
Is the data from the Users module archived? My understanding is that the Users module 
contained only fully registered students. Therefore, in theory, we could cross reference the 
students from the Talents module with the students from the Users module. That would 
identify the cohort of students that didn’t not fully complete their registration.  
  
Essentially, I am trying to obtain an accurate record of the number of student registrations 
(fully registered) across the full time span of EU-CONEXUS so I am open to suggestions for 
ways to achieve this.  
  
Thank you, Rebecca  
 

 

Dear Rebecca, 
 
Thank you for your reply. 
 
The Statistics module only contains data from the past two years. This limitation is due to 
the technical capacity of the platform used to power this module, which does not allow us to 
retain older data. 
 
Unfortunately, there is no way to distinguish between accounts that were fully registered 
and those for which the registration process was only partially completed. 
 
Regarding the Talents module, please note that it does include students who have created 
an account but have not yet confirmed it. However, I would not expect this to significantly 
impact your figures, as unconfirmed accounts are automatically deleted after seven days. As 
a result, the number of unconfirmed accounts present at any given time is generally quite 
low. 
 
For this reason, I would recommend using the data available in the Talents module for your 
analysis. 
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Unfortunately, we no longer have access to the historical data that was previously available 
in the Users module. 
 
Please let me know if you have any additional questions. I will be happy to help. 

Kind regards, 

Raoufa GATOUX 
 

 

Appendix B: Alliance-wide implementation of EU-CONEXUS JobTeaser platform  

B.1 Shared resources 

To support the implementation of JobTeaser across the alliance, the Career Network 

developed a range of shared resources aimed at increasing awareness of the platform, 

supporting student and employer registration, and encouraging continued engagement with 

career development opportunities. 

Table 2: Shared resources developed to promote JobTeaser 

Resource Purpose 

Registration guides (students 
& employers) A 

Support students and employers with the registration 
process and encourage successful use of the JobTeaser 
platform. 

Posters & QR codes B 
Promote JobTeaser through campus-based activities and 
provide quick, direct access to the platform. 

Socia media campaigns & 
competitions C 

Raise awareness of JobTeaser, encourage student 
registrations and promote jobs, internships and Career 
Network activities. 

Email templates (students, 
employers & university staff) D  

Provide partner universities with consistent, adaptable 
communications for promoting JobTeaser to students and 
employers. 

JobTeaser resources section E 
Provide registered students with ongoing access to career 
development resources, event recordings and 
employability materials throughout the project. 

Dedicated EU-CONEXUS 
Career Network webpages F 

Provide a central source of information about JobTeaser, 
Career Network activities and career-related opportunities 
available through the EU-CONEXUS alliance. 

Student testimonials G  

Showcase authentic student experiences of using 
JobTeaser and participating in EU-CONEXUS 
opportunities, encouraging peer engagement with the 
platform. 
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Figures 2A – 2G showcasing examples of promotional resources developed by the Career 

Network. 

A 

       

B 
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G 

    

B.2 Integration of JobTeaser into career network activities 

JobTeaser was integrated into Career Network activities throughout the project period. The 

platform was promoted during all online student career events and staff Lunch & Learn 

sessions, providing participants with information on the platform and encouraging registration.  

A total of 10 employability and career readiness activities were organised by the EU-

CONEXUS Career Network, achieving a total of 2,396 registrations. A total of 17 events were 

held as part of the EU-CONEXUS Career Network Lunch and Learn professional development 

series for staff, with 2588 registrations.  

Event recordings and supporting resources were subsequently made available exclusively 

through JobTeaser, providing students with continued access to career development content 

on demand. The platform was also promoted through alumni engagement activities and other 

alliance-wide initiatives where appropriate.  

B.3 Continuous improvement 

Throughout the project period, implementation of JobTeaser was continuously monitored to 

identify opportunities to improve student engagement. In response to recommendations arising 

from the project's mid-term review, the Career Network undertook a SWOT analysis of the 

platform and sought feedback from students and employers regarding their experiences of 

using JobTeaser. Findings informed refinements to communication strategies, promotional 

activities and employer engagement throughout the remainder of the project. 
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Appendix C: Summary of Partner University Activities Supporting JobTeaser Implementation 

The following summaries provide an overview of the promotional activities undertaken by each partner university together with a sample of 

supporting evidence. Complete evidence submissions received from each partner university are available as supplementary documentation. 

Table 3: Summary of Partner University Activities Supporting JobTeaser Implementation 

University Student 

communications 

Social 

Media 

Website Careers 

events 

Academic 

engagement 

Employer 

engagement 

Promotional 

Resources 

LRUniv X ✓ ✓ ✓ ✓ ✓ ✓ 

AUA ✓ X X ✓ ✓ ✓ ✓ 

UCV ✓ ✓ X ✓ ✓ ✓ ✓ 

KU ✓ ✓ ✓ ✓ ✓ ✓ ✓ 

UNIZD ✓ ✓ ✓ ✓ ✓ X ✓ 

UTCB X ✓ X ✓ ✓ X ✓ 

SETU ✓ ✓ ✓ ✓ ✓ ✓ ✓ 

UROS X ✓ X ✓ ✓ X X 

FredU ✓ ✓ X ✓ ✓ ✓ ✓ 

Key: ✓ = Evidence provided  X = No evidence provided
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LRUniv 

La Rochelle Université promoted the EU-CONEXUS Career Network and JobTeaser through 

a structured, institution-wide approach that reflected the university's communication policy and 

existing digital infrastructure. Rather than relying on direct student email campaigns, promotion 

focused on institutional communication channels including the student intranet (ENT), the 

university website, JobTeaser newsletters, social media, digital screens and printed 

promotional materials. JobTeaser was also promoted through annual welcome events, 

careers-related activities, Erasmus+ Days and targeted presentations to student groups. 

Employer-facing webpages, internship guidance and staff communications were updated to 

increase awareness of the platform among both internal and external stakeholders. 

Sample supporting evidence 

• Welcome Days introducing first-year students to the EU-CONEXUS Career Centre. A 

• Student intranet (ENT) promoting JobTeaser and Career Network events. B 

• Institutional website promoting the EU-CONEXUS Career Centre. C 

• Digital screens displayed across campus. D 

A     B 

C   D  
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AUA 

The Agricultural University of Athens promoted the EU-CONEXUS Career Network and 

JobTeaser through a combination of face-to-face engagement and regular direct 

communications with students. JobTeaser was promoted during institutional careers and 

information events, external exhibitions and outreach activities involving students, employers 

and other stakeholders. In addition, promotional emails highlighting the platform and its 

benefits were distributed every two months to undergraduate, postgraduate and doctoral 

students, encouraging students to register and engage with the EU-CONEXUS Career 

Network and JobTeaser.  

Sample supporting evidence 

• Promotion of the EU-CONEXUS Career Centre during Welcome Day, EU-CONEXUS 

Info Day and external outreach events. A 

• Representative promotional email distributed to undergraduate, postgraduate and 

doctoral students every two months. B 

A      B  
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UCV 

Catholic University of Valencia adopted a multi-channel approach to promoting the EU-

CONEXUS Career Network and JobTeaser throughout the project period. Promotion was 

embedded within student information sessions, careers events and Career Network initiatives, 

while regular reminder emails encouraged students to explore new opportunities available 

through the platform. A wide range of promotional materials, including flyers, postcards, roll-

up banners and QR codes, were distributed across campuses to increase visibility. Seasonal 

social media campaigns, ambassador communications and promotional activities linked to 

Career Network events further supported student awareness and engagement with JobTeaser. 

Sample supporting evidence 

• Promotion of JobTeaser during International Students Welcome Days, first-year 

career and student information events. A 

• EU-CONEXUS Carnival event encouraging students to register for JobTeaser 

through interactive activities and QR-code registration. B 

• Examples of printed promotional materials developed to raise awareness of the EU-

CONEXUS Career Centre and JobTeaser across UCV campuses. C 

• Promotion of Career Network online events through student communications and 

ambassador networks. D 

A        B   

C           
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D      
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KU 

Klaipeda University promoted the EU-CONEXUS Career Network and JobTeaser through a 

sustained programme of student communications, careers events and digital engagement. 

JobTeaser was introduced during Welcome Days, EU-CONEXUS presentations and university 

careers events, while follow-up emails, graduate communications and social media campaigns 

provided regular reminders throughout the project period. Information about the platform was 

integrated into the University's Student Digital Toolkit, complemented by campus flyers, 

WhatsApp communications and personalised guidance for students. KU also engaged 

employers through direct outreach and promoted Career Network activities across multiple 

communication channels to encourage continued student participation. 

Sample supporting evidence 

• Promotion of the EU-CONEXUS Career Centre during Welcome Days, student 

presentations and university careers events. A 

• Integration of JobTeaser within Klaipeda University's Student Digital Toolkit together 

with follow-up email communications to students and graduates. B 

• Examples of social media and WhatsApp communications used to promote 

JobTeaser campaigns and Career Network events. C 

• Examples of personalised communications with employers supporting job and 

internship opportunities through the EU-CONEXUS Career Centre. D 

A      

B  
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C       

 

D  
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UNIZD 

University of Zadar adopted a sustained, multi-channel approach to promoting the EU-

CONEXUS Career Network and JobTeaser throughout the project period. JobTeaser was 

promoted regularly through university and Student Counselling Centre websites, student email 

campaigns and social media platforms, ensuring continuous visibility across digital 

communication channels. Job-readiness training activities were promoted extensively, while 

targeted communications through academic departments and student volunteers helped 

extend engagement to specific student groups. Printed promotional materials displayed within 

the Student Counselling Centre further supported campus awareness of the platform. 

Sample supporting evidence 

• Promotion of Career Network events through university communication channels and 

social media. A 

• Promotion of the EU-CONEXUS Career Network through the University of Zadar and 

Student Counselling Centre websites. B 

• Examples of targeted student communications promoting JobTeaser and Career 

Network activities. C 

• JobTeaser promotional materials displayed and promoted through the University of 

Zadar Student Counselling Centre. D 

A      
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B     

C     

D      
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UTCB 

Technical University of Civil Engineering Bucharest promoted the EU-CONEXUS Career 

Network primarily through its participation in major EU-CONEXUS events and institutional 

activities. JobTeaser was regularly showcased during ConstructFest, Career Forum, 

International Students Day, the EU-CONEXUS PhD Summer School and International Staff 

Week, combining face-to-face presentations with online promotion to raise awareness among 

students and staff. UTCB also supported alliance-wide promotional initiatives, including 

participation in the EU-CONEXUS JobTeaser sign-up competition, contributing to broader 

efforts to increase student registrations across the alliance. 

Sample supporting evidence 

• Promotion of the EU-CONEXUS Career Centre during ConstructFest and other 

international EU-CONEXUS events hosted by UTCB. A 

• Examples of online promotion supporting JobTeaser and Career Network activities. B 

• Participation in the alliance-wide JobTeaser student registration competition. C 

A    

B  
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B  

C  
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SETU 

South East Technological University promoted JobTeaser through a broad range of 

communication, engagement and outreach activities throughout the project period. Promotion 

was embedded across Careers Development Centre activities through digital communications, 

social media campaigns, careers fairs, presentations, employer engagement, student events 

and dedicated promotional resources. JobTeaser was also integrated into wider Careers 

Development Centre initiatives, including podcasts, websites, newsletters, competitions and 

external dissemination activities, ensuring sustained visibility among students, staff and 

employers. 

Sample supporting evidence 

• Examples of year-round social media campaigns promoting JobTeaser, Career 

Network activities and student registration initiatives. A 

• Promotion of JobTeaser at careers fairs, campus events and student engagement 

activities across the SETU campuses. B 

• Examples of promotional resources developed to support JobTeaser implementation 

among students, staff and employers. C 

• Examples of communications and presentations used to promote JobTeaser to 

students, staff and employers. D 

A    

   

 

 



 

 

29 
 

B      

C        

D        
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UROS 

University of Rostock supported promotion of the EU-CONEXUS Career Network through a 

small number of academic events and institutional communications. JobTeaser was promoted 

during selected EU-CONEXUS PhD Summer School sessions, mentioned in the University's 

EU-CONEXUS newsletter and promoted verbally at university outreach events. While 

institutional policies limited direct promotion through the University's careers service and social 

media channels, the University continued to support Career Network activities where 

appropriate. 

Sample supporting evidence 

• Promotion of JobTeaser during EU-CONEXUS PhD Summer School sessions. 

• Promotion of the EU-CONEXUS Career Centre during university outreach events and 

fairs. 

• Reference to the EU-CONEXUS Career Centre within the University of Rostock EU-

CONEXUS newsletter. A 

A  
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FredU 

Frederick University integrated JobTeaser into a broad range of their Career Office activities 

throughout the project period. Promotion combined campus-based awareness activities, 

orientation and welcome events, careers fairs, class visits, targeted email campaigns, 

employer engagement and regular social media communications. This approach ensured that 

students were introduced to the EU-CONEXUS Career Network and JobTeaser at multiple 

stages of their university journey while also encouraging employers to advertise opportunities 

through the platform.  

Sample supporting evidence 

• Orientation Days introducing new students to the EU-CONEXUS Career Centre and 

JobTeaser platform. A 

• Promotion of JobTeaser during Frederick University's annual Career Fair for students 

and employers. B 

• Campus-based promotion through JobTeaser flyers, posters and QR codes displayed 

across university locations. C 

• Examples of Career Office social media posts promoting JobTeaser and EU-

CONEXUS career opportunities. D 

A    

B    
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C      

D         

 

 

 

 

 

 

 

 

 

 

 

 


